
Who you are, what you stand for, and how it’s 
communicated to the world. It’s what you overhear you 
that will either punch you in the gut or melt your heart.  

No one else is you and that is your power. You increase 
your reputation, business opportunities and impact by 
being unapologetically yourself. This process allows 
you to build a prosperous path that is in completely 
alignment with your internal motivations. Talk about a 
guaranteed way to differentiate you from the crowd! 

By giving yourself permission to play again, you’ll tap 
into your childlike wonder (while I provide the strategic 
prompts) resulting in an awakened advantage to 
communicate to the world at large. One which 
prioritizes inner peace to propel external actions — 
increasing your reputation, business opportunities and 
impact by being unapologetically yourself. Inside is a 
peek look into my process which comes to life in my 
pathfinding sessions or my book, Color Your Calling.

Before we embark.

First off, a big thanks for joining me at ALT 
Summit for this personal branding session. 
Investing in yourself, participating in self 
reflection work, picking up some coloring 
utensils to awaken your childlike wonder…
THIS is the special stuff that will help you build 
a strong personal brand, off the beaten path. 

As an avid doodler with a branding background 
I was curious, is it possible for me to doodle my 
way to finding my path? My calling? My brand?  
When I felt lost and unguided, the first place I 
went (in addition to physical travel) was a 
journal. By applying the branding process on 
myself using creative mindfulness I realized — I 
was coloring my calling and clarifying my path. 
Thus, my calling was born — pathfinding. 

You’ll see my pathfinding process follows the 
form of an expedition — taking you on a grand 
adventure within to awaken your creativity, 
clarify your vision, and proclaim your purpose 
to ultimately build your personal brand.

Welcome.

and just like -at,
another world opened.

A personal brand is 
your story to own.

It provides a sense of 
clarity and ‘oneness’ 
to self and others — 
propelling your path.

We’ll build your brand 
with introspection and 
wonder at the core, 
inviting you on the 
expedition needed  
most — the one within.

Scan for treats!
Enjoy a digital version of this 
session, a link to purchasing 
my book, a calendar to book 
your complimentary session 
and more to treat your path!
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Scan for treats!
Enjoy a digital version of 
this session, a link to 
purchasing my book, a 
calendar to book your 
complimentary session and 
more to treat your path!

VISION 

01. 
before we embark 
on your great expedition 
let’s envision a path  
for your dream destination

STORY

02. 
this dream ticket  
is yours to grab 
so let’s head within 
and pack your bag

03. 
we’re off to the races 
for your calling to play 
let’s find your “why” 
on this path carved your way

04. 
it’s your path to own 
the world ought to know 
so get out that seed  
and let your purpose grow
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Tools prepare you for success. You’ve 
booked your one way vision, and you’re 
flying high. You can see the big picture of 
your path and ultimately, where you’d love to 
go. Where your vision is illuminating,  your 
tools are grounding — the reliable backpack 
needed for your great expedition to flourish. 
Review the packing list and consider what 
items you gravitate towards. Let’s discuss !

PACKING LIST
Camera: Capture ideal destinations towards your vision 
Map: Design an action plan to reach your destinations 
Compass: Define your values to guide your path 
Canteen: Fuel your values into actions 
Matches: Ignite your magic to serve others 
Sweets: Meet your tribe and identifying how to serve them 
Apples: Consume self-compassion with affirmations

PURPOSE 
Purpose is “why” you’re on this path in the first 
place. It not only stands for your unique selling 
proposition to the world, but it also articulates the 
reason behind your expedition in life. Your 
guiding light. Your calling. Where your vision is 
your success statement, your purpose articulates 
why you want to (someday) achieve your vision. 

Here, you’ll begin to outline your brand. 
To captivate the world with your path, 
you need to develop a powerful voice 
and story for them to recognize.

Get vulnerable: Your story has to either punch us in 
the gut, or melt our heart. Or both. That a means 
showcasing your magic. Your faults. It’s all the terribly 
honest bits that will make it so memorable. 

Offer the value you wish you had: Ever wonder what 
so many successful founders have in common? They all 
built something they wish they had because of (fill in 
the blank) pain. Keep yourself in this pain and reflect 
on how you could sell to your problem.  

Define how you’ll act: The way you act has 
tremendous impact on the way your message is 
interpreted. As you color, write down three verbs which 
sum up how you’ll need to behave to uphold your vision 
and purpose. Having these will keep your internal 
compass in complete alignment with your external path 
— allowing you to prosper from your full potential.
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Steer towards the ideal: 
Articulate what would 
happen if there were 
more of your 
overlapping themes.

Circle your prey: Spot 
overlapping themes among 
your past, present and future 
reflections. Here, it’s all 
about sharpening your focus.

Channel your inner hawk: 
Viewing your path in its 
entirety, what excites you 
about your past, present 
and future actions?

first then last
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Vision represents ideal success. 
The clearer you can articulate 
what you want to achieve in one 
sentence, the more likely you are 
to focus in on your intention and 
move towards it. No vision is “too 
out there” — let it sound 
outlandish! Give yourself 
permission to book the one  
way ticket to the destination  
of your dreams. It should  
give you goosebumps and  
answer your, “what if”.


